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JUDUL : 
Pengaruh Tipe Kepribadian terhadap Niat Membeli Kembali melalui Persepsi 
Bauran Pemasaran Jasa Islami pada Produk Busana Muslim di Rabbani 
ISI : 
Penelitian ini bertujuan untuk mengetahui pengaruh tipe kepribadian 
terhadap persepsi bauran pemasaran jasa, persepsi bauran pemasaran jasa terhadap 
niat membeli kembali produk busana muslim di Rabbani dan tipe kepribadian 
terhadap niat membeli kembali produk busana muslim di Rabbani. 
Subjek penelitian ini adalah niat membeli kembali produk busana muslim 
di Rabbani. Jenis data yang digunakan adalah data primer dengan 150 
koresponden. Metode penelitian ini menggunakan metode kuantitatif dengan 
teknis analisis path. 
Hasil penelitian menunjukkan bahwa tipe kepribadian tidak berpengaruh 
signifikan terhadap persepsi bauran pemasaran jasa. Namun, persepsi bauran 
pemasaran jasa berpengaruh signifikan positif terhadap niat membeli kembali. 
Dan tipe kepribadian kembali tidak berpengaruh terhadap niat membeli kembali. 
 
Kata kunci: tipe kepribadian, persepsi, bauran pemasaran jasa, niat membeli 
kembali, busana muslim Rabbani. 
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TITLE: 
The Influence of Personality Types against the Intention of Repurchasing through 
the Perceptions of Islamic Services Marketing Mix on Muslim Fashion on 
Rabbani. 
CONTENTS: 
This research aims to know the influence of personality types against 
perception, perception of services marketing mix the marketing mix of services 
against the intention to buy back products fashions in Rabbani and personality 
types against the intention to buy back products fashions at Rabbani. 
The subject of this research is the intention to buy back products fashions 
at Rabbani. The type of the data being used is the primary data with 150 
correspondents. This research method using quantitative methods with technical 
analysis path. 
The results showed that the personality types have no effect significantly 
to perceptions of service marketing mix. However, the perception of service 
marketing mix positive significant effect against the intention of buying it back. 
And personality type back has no effect against the intention of buying it back. 
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